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Greening the Future, Together -
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This Half-Year Impact Report presents the measurable results of TGED
Foundation's work between January and June 2026. Through data,
evidence, and visual insights, it highlights the reach and emerging
results of our programmes across environmental sustainability,
climate education, community resilience, and strategic partnerships.
Behind every figure are people engaged, knowledge shared and
practical steps taken towards a more sustainable future.
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FROM THE FOUNDER'S DESK

Dear Partners, Supporters, and Friends,

When Michael, a JSS 3 student at Ifaki Grammar School in Ifaki-Ekiti, carefully
placed a seed into the soil during our Seed-to-School Initiative, he was participating
in more than a tree planting exercise.

That simple moment represented the kind of practical environmental learning we seek to
promote; learning that helps people understand environmental challenges and recognise their
role in addressing them.

During the first half of 2026, TGED Foundation directly reached 1,118 people through
environmental education, school and community initiatives, media engagements and practical
sustainability programmes. From the Eco Savers School Project and Seed-to-School Initiative to
women’s composting training, Trashion and Kick for Planet 2026, we created opportunities for
students, women, educators and community members to learn, participate and take
environmental action.

This report also reflects the strength of collaboration. Our
progress was made possible by the schools, government
institutions, community leaders, partners, donors, volunteers
and interns who contributed their time, expertise and resources
to our work.

As we enter the second half of 2026, we will build on these
lessons by strengthening programme monitoring, following up
on community and school-based interventions, and developing
partnerships that can deepen our impact and support long-term
environmental resilience.

Thank you for believing in our vision and for walking this
journey with us.

With gratitude,

Oluwaseyi Ebenezer, Esq.

Founder/CE(,
TGED Foundalion
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ABOUT US

Triple Green Environmental Development Foundation (TGED
Foundation) is a nonprofit organisation advancing inclusive,
community-led solutions for climate and environmental
resilience. We work with communities, schools, government
institutions and other stakeholders to translate
environmental education, advocacy, research and
partnerships into practical local action.

Founded to bridge the gap between grassroots realities and

systemic environmental action, TGED Foundation creates

opportunities for people to build knowledge, participate in

environmental decision-making and develop practical

responses to the challenges affecting their communities. OUR VISION

A future where communities

thrive by leading climate and
TGED operates across five thematic areas which environmental solutions.
are:

OUR MISSION

- Environmental and Climate Education Advance community-led
- Climate Justice and Policy Advocacy solutions for climate and
- Sustainable Livelihoods and Community Resilience environmental resilience.

- Biodiversity and Nature Conservation
- Capacity Building and Innovation

Greening the Future, Together - One Community at a Time
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HALF-YEAR HIGHLIGHTS

Our work from January to June 2026 grouped by focus area and strategic engagement.

Note: Activities may appear in multiple categories where they
contributed to more than one area of impact. Category totals should
not be interpreted as the total number of unique activities.
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Climate & Environmental Education

We implemented two [ESSP & Kick for Planet| climate education and
environmental awareness activities empowering participants with
knowledge and practical actions for a more sustainable future.

Community-Based Programmes

We Implemented two community initiatives: the Seed-to-School
initiative at Ifaki Grammar School and the Women Composting
Programme at Igbemo-EKiti.

Media Appearances

We Featured in two media engagements in commemoration of World
Biodiversity day and World Environment day 2026.

Global Commemoration Days

We Marked four global environmental days to drive public awareness,
education, and environmental stewardship. The commemoration days
include International Womens Day, International Day of Forest, World
Biodiversity Day and World Environment day,

Upcycling and Recycing Initiaves

We implemented two Upcycling and Recycing programmes, which
includes Trashion Programme and Fonop Academy's student upcycling
programme.

Workshop

Implemented one TGED Foundation Refresher Workshop for interns and
volunteers, equipping participants with renewed knowledge, skills, and
practical insights for effective programme implementation.
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1,118 PEOPLE DIRECTLY REAGHED
THROUGH OUR VARIOUS PROGRAMS

The bar chart below provides a visual representation of our direct reach across our key
initiatives and projects conducted during this six-month(Jan-June 2026) period. It
highlights the reach and level of engagement of gender generated by each activity. The
data was derived from participant attendance forms completed during each programme,
representing verified direct reach within the reporting period.
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GENDER PARTICIPATION ANALYSIS

The chart presents the gender distribution of 1,118 recorded participant
engagements across TGED Foundation’s programmes and activities between
January and June 2026, based on completed attendance records.

Male - 511
Female - 607

Male Participation
46%

Female Participation

54%

Greening the Future, Together - One Community at a Time
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JANURRY-JUNE 2026

During the first half of 2026, we consistently leveraged our social media
platforms to raise environmental awareness, educate diverse audiences,
and drive meaningful public engagement on critical sustainability
issues. The summary below highlights our content strategy and key

outputs.

16

217

48

Educational Videos

We produced and shared 16 educative videos, each tailored to simplify
complex environmental concepts. These videos aimed to make

climate education more accessible and engaging for our diverse
audience.

Fliers and Graphic Designs

A total of 217 custom-designed fliers and graphics were created and
shared. These visual assets communicated facts, tips, and calls to

action on issues like plastic pollution, biodiversity, deforestation, and
more.

Weekly Email Newsletters

We sent out weekly email newsletters—twice each week—reaching
our subscribers with curated educational content, program updates,
and action points. Over six months, this totaled 48 newsletters,
supporting continuous engagement and learning.

Greening the Future, Together - One Community at a Time



TGED FOUNDATION | www.tgedfoundation.org

SOURGE: TGED FOUNDATION'S PLATFORM RNALYTIGS, JAN-JUNE 2026.

TOTAL REAGH

This represents the cumulative organic reach recorded

across TGED Foundation’s active social media

platforms between January and June 2026, reflecting 7 5 ’33 7 @

the overall visibility of our digital content during the
reporting period. No paid promotion was used during

the reporting period.

TOTAL ENGAGEMENTS

This represents the total number of likes, comments, 2 ’1 0 5 tﬁ

shares and saves generated organically across our

social media platforms during the reporting period.

GROSS NEW FOLLOWERS GAINED

This represents the total number of new followers 5 2 0 ¥

gained organically across our active social media

platforms from January to June 2026.

GONTENT VIEW PERFORMANGE

This chart shows the percentage share of our total
content views generated by each active social media

platform from January to June 2026.

Source: TGED Foundation's platform analytics,
January-June 2026.

Greening the Future, Together - One Community at a Time
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SOURGE: TGED FOUNDATION'S PLATFORM ANALYTICS, JAN-JUNE 2026.

VISITOR DEMOGRAPHICS BY COUNTRY

Nigeria accounted for 55.3% of our online audience during Nigeria: 55.3%
the reporting period. Our content also reached audiences

in Kenya, Tanzania, Ghana and Uganda, demonstrating e o2
TGED Foundation’s growing visibility beyond Nigeria. Tanzania: 4.5%
The five countries presented account for 76.1% of the

recorded audience, while the remaining 23.9% came from Ghana: 3%
other countries. Uganda: 3.8%

PEAK ENGAGEMENT TIMES (FACEBOOK &
INSTAGRAM)

Audience activity on Facebook and Instagram

29% 12%

remained relatively balanced throughout the

day, with the highest level recorded in the
evening at 30%, followed by morning and Morning Afternoon Evening Midnight
afternoon activity at 29% each. Midnight

activity accounted for the remaining 12%..

AUDIENGE GENDER INSIGHT
Female followers represented 60% of our o [
P 40% 60%

online audience, while male followers
accounted for 40% during the reporting Male Female

period.

Greening the Future, Together - One Community at a Time
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2026 MID-YEAR ONLINE ENGAGEMENT SURVEY FINDINGS

This mid-year online survey received responses from 11 participants. The survey was
distributed through TGED Foundation's digital communication channels, including email and
social media, and participation was voluntary. The findings presented in this report reflect
the views and experiences of those who responded and should not be interpreted as
representative of TGED Foundation's entire audience or stakeholder community.

Note: Percentages have been rounded. For questions allowing multiple selections, totals

may exceed 100%.

GENDER SURVEY RESPONDENTS

Female respondents accounted for 91% of survey
participation, while male respondents represented
9%. This indicates that the findings largely reflect
the perspectives of TGED Foundation’s female
online audience.

PROGRAMMES OF GREATEST INTEREST

Kick for the Planet attracted the highest level
of respondent interest at 58%, followed by
Trashion at 22%, the Eco-Savers School
Project at 11%, energy conservation activities
at 5%, and flood-awareness activities at 4%.

9%

;

Female
91%

Energy _Flood Awareness
Conservation _ | 499
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Education
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2026 MID-YEAR ONLINE ENGAGEMENT SURVEY FINDINGS

TOPICS AUDIENGE WANTS TO LEARN MORE
ABOUT.

Respondents could select more than one topic,
so the percentages add up to more than 100%.

Climate change education and practical
environmental tips were the most requested
topics, selected by 63.6% of respondents each.
Success stories and impact results followed at
54.5%, while policy and advocacy updates and
videos from field activities were each selected
by 45.5%.

AUDIENCE RATING

Overall feedback was positive, with 76% of

respondents rating TGED Foundation’s work

four or five stars. A further 12% gave a three-star

rating, while 12% gave a one-star rating.
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VOIGES FROM OUR GOMMUNITY

These testimonials were collected through TGED Foundation’s 2026 Mid-Year Online
Engagement Survey. They reflect the personal experiences of selected respondents and
provide insight into how participants perceive our programmes, learning opportunities
and continued community engagement.

6 i

TGED Foundation organized the best online programme I have attended. The facilitators
were knowledgeable, sessions were interactive, well-organized, and always on time. I
especially appreciated receiving my certificate promptly and that the community continues
to share valuable updates and learning resources. In the future, I would love the opportunity
to volunteer and contribute to the organisation's work. Thank you for creating such a

1rneaningill [EETETE ©FEETIEEE, ' 0 6 & & ¢ BI.ESSIHG ,'

One thing that stands out about TGED Foundation is the ambition behind its programmes.
Beyond raising awareness, the organisation is intentionally building long-term capacity
through learning, mentorship, and career development.

**»«+ GHIDINMA

6 :

TGED Foundation is one of the most impactful organisations I have encountered in climate
change, environmental sustainability, and nature education. My experience with the
organisation has been both inspiring and enriching.

xx»x+ ESTHER ’
f

Greening the Future, Together - One Community at a Time
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VOLUNTEER AND INTERN
ENGAGEMENT

Our work is strengthened by volunteers and
interns who contribute their time, skills and
expertise to advancing our mission. Between
January and June 2026, TGED Foundation
engaged:

e 4 onsite volunteers;
e 9 remote volunteers;
e 2remote interns; and

The two remote interns were engaged through
our partnership with Learning Connected (UK).
They supported key organisational initiatives
while gaining practical knowledge and
experience in environmental advocacy, climate
education and sustainability.

Altogether, 15 volunteers and interns supported
TGED Foundation during the reporting period. Of
this number, 94% were female and 6% were
male. This combination of local and
international talent reflects our commitment to
developing future environmental leaders,
fostering collaboration and expanding our
impact beyond borders.

We remain deeply grateful to everyone who
contributed their time, expertise and
commitment to advancing our mission during
the first half of 2026.

Gender Distribution of Volunteers and Interns

Male

Male ® Female

Source: TGED Foundation volunteer and
personnel records, January-June 2026.

Greening the Future, Together - One Community at a Time

14



TGED FOUNDATION | www.tgedfoundation.org

The first half of 2026 demonstrated the value of combining environmental education with
practical, community-based action. Through our work with students, women, schools,
volunteers and community stakeholders, TGED Foundation created opportunities for people
to strengthen their environmental knowledge and participate in locally relevant solutions.

Our activities reinforced the importance of moving beyond awareness to practical
engagement. Initiatives such as the Greener Minds Club, Eco-Savers School Project, Seed-to-
School Initiative, Trashion, Kick for the Planet and the Women Leading the Compost
Revolution Programme provided platforms for participants to learn, create and take
environmental action within their schools and communities.

The reporting period also highlighted the importance of partnerships, volunteers and
consistent communication in extending our reach. Collaboration with schools, government
institutions, community groups and other stakeholders strengthened programme delivery,
while our digital platforms enabled us to share environmental information with audiences
within and beyond Nigeria.

As we move into the second half of 2026, we will build on these lessons by strengthening our
monitoring and evaluation systems, following up on community and school-based
interventions, deepening strategic partnerships and prioritising programmes with the
potential for sustained and measurable impact.

The figures presented in this report tell an important part of our story, but our work

ultimately centres on the people and communities behind them. Every student engaged,
every woman supported, every volunteer mobilised and every partnership strengthened
brings us closer to a greener, healthier and more resilient future.
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IN PIGTURES: OUR IMPACGT IN ACTION

A visual overview of selected TGED Foundation activities implemented between January

and June 2026.

4 Reporting standaras

Reporting standards are established guidelines that
define how reports should be prepared, structured,
and presented.

They.

ure:

* Consistency across reports
= Accuracy and credibility of information
= Comparability over time and across projects
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LET'S GROW TOGETHER

Behind every milestone recorded in the first half of 2026 are the
partners, volunteers, interns, schools, government institutions,
community stakeholders and supporters who have contributed to
TGED Foundation’s mission.

Through your collaboration, resources, time and shared
commitment, we have expanded climate education beyond the
classroom, engaged young people in practical environmental action
and supported community-led responses to environmental
challenges.

As we move into the second half of 2026, we invite organisations,
institutions and individuals to partner with us. You can support our
work by sponsoring a programme, collaborating on a community
initiative, volunteering your skills or providing resources that will
help us reach more schools and communities.

Together, we can deepen our impact and build practical, inclusive
and lasting solutions for a greener and more resilient future.

Thank you for being part of our journey. We look forward to
working with partners and supporters who share our commitment
to environmental sustainability and community resilience.

Follow us on social media for

real time updates and www. [gedfoundation.org
opportunities. info@tgedfoundation.org
+2349064845501
(@tgedfoundation

15 oo

13 fonon
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	FROM THE FOUNDER'S DESK
	Dear Partners, Supporters, and Friends,
	When Michael, a JSS 3 student at Ifaki Grammar School in Ifaki-Ekiti, carefully placed a seed into the soil during our Seed-to-School Initiative, he was participating in more than a tree planting exercise.
	That simple moment represented the kind of practical environmental learning we seek to promote; learning that helps people understand environmental challenges and recognise their role in addressing them.
	During the first half of 2026, TGED Foundation directly reached 1,118 people through environmental education, school and community initiatives, media engagements and practical sustainability programmes. From the Eco Savers School Project and Seed-to-School Initiative to women’s composting training, Trashion and Kick for Planet 2026, we created opportunities for students, women, educators and community members to learn, participate and take environmental action.
	This report also reflects the strength of collaboration. Our progress was made possible by the schools, government institutions, community leaders, partners, donors, volunteers and interns who contributed their time, expertise and resources to our work.
	As we enter the second half of 2026, we will build on these lessons by strengthening programme monitoring, following up on community and school-based interventions, and developing partnerships that can deepen our impact and support long-term environmental resilience.
	Thank you for believing in our vision and for walking this journey with us.
	With gratitude,

	Oluwaseyi Ebenezer, Esq.
	Founder/CEO, TGED Foundation
	TGED FOUNDATION



	ABOUT US
	Triple Green Environmental Development Foundation (TGED Foundation) is a nonprofit organisation advancing inclusive, community-led solutions for climate and environmental resilience. We work with communities, schools, government institutions and other stakeholders to translate environmental education, advocacy, research and partnerships into practical local action.
	Founded to bridge the gap between grassroots realities and systemic environmental action, TGED Foundation creates opportunities for people to build knowledge, participate in environmental decision-making and develop practical responses to the challenges affecting their communities.
	TGED operates across five thematic areas which are:
	• Environmental and  Climate Education  • Climate Justice and Policy Advocacy  • Sustainable Livelihoods and Community Resilience  • Biodiversity and Nature Conservation  • Capacity Building and Innovation
	OUR VISION A future where communities thrive by leading climate and environmental solutions.
	OUR MISSION Advance community-led solutions for climate and environmental resilience.

	Greening the Future, Together - One Community at a Time
	TGED FOUNDATION


	TGED
	HALF-YEAR HIGHLIGHTS
	Note: Activities may appear in multiple categories where they contributed to more than one area of impact. Category totals should not be interpreted as the total number of unique activities.
	Climate & Environmental Education
	We implemented two [ESSP & Kick for Planet] climate education and environmental awareness activities  empowering participants with knowledge and practical actions for a more sustainable future.

	Community-Based Programmes
	We Implemented two community initiatives: the Seed-to-School initiative at Ifaki Grammar School and the Women Composting Programme at Igbemo-Ekiti.

	Media Appearances
	We Featured in two media engagements in commemoration of World Biodiversity day and World Environment day 2026.

	Global Commemoration Days
	We Marked four global environmental days to drive public awareness, education, and environmental stewardship. The commemoration days include International Womens Day, International Day of Forest, World Biodiversity Day and World Environment day,

	Upcycling and Recycing Initiaves
	We implemented two Upcycling and Recycing programmes, which includes Trashion Programme and Fonop Academy's student upcycling programme.

	Workshop
	Implemented one TGED Foundation Refresher Workshop for interns and volunteers, equipping participants with renewed knowledge, skills, and practical insights for effective programme implementation.
	ANALYTICS/NUMBERS



	1,118 PEOPLE DIRECTLY REACHED THROUGH OUR VARIOUS PROGRAMS
	The bar chart below provides a visual representation of our direct reach across our key initiatives and projects conducted during this six-month(Jan-June 2026) period. It highlights the reach and level of engagement of gender generated by each activity. The data was derived from participant attendance forms completed during each programme, representing verified direct reach within the reporting period.
	Greener Minds Check In
	110
	World Environment Day
	Seeds to School Initiative
	Volunteer & intern refresher worshop
	Biodiversity day  commemoration radio  program

	112
	International Forest Day Commemoration
	International Women's Day Commemoration.

	142
	Trashion 2026
	Radio Program people's FM 104.5

	262
	Kick for planet 2026

	410
	Eco Savers School Project [ESSP]


	GENDER PARTICIPATION ANALYSIS
	The chart presents the gender distribution of 1,118 recorded participant engagements across TGED Foundation’s programmes and activities between January and June 2026, based on completed attendance records.
	Male - 511 Female - 607
	Male Participation
	46%
	Female Participation

	54%
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	DIGITAL COMMUNICATIONS OUTPUTS:
	JANUARY–JUNE 2026
	During the first half of 2026, we consistently leveraged our social media platforms to raise environmental awareness, educate diverse audiences, and drive meaningful public engagement on critical sustainability issues. The summary below highlights our content strategy and key outputs.
	Educational Videos
	We produced and shared 16 educative videos, each tailored to simplify complex environmental concepts. These videos aimed to make climate education more accessible and engaging for our diverse audience.


	217
	Fliers and Graphic Designs
	A total of 217 custom-designed fliers and graphics were created and shared. These visual assets communicated facts, tips, and calls to action on issues like plastic pollution, biodiversity, deforestation, and more.

	Weekly Email Newsletters
	We sent out weekly email newsletters—twice each week—reaching our subscribers with curated educational content, program updates, and action points. Over six months, this totaled 48 newsletters, supporting continuous engagement and learning.
	Greening the Future, Together - One Community at a Time


	SOCIAL MEDIA CONTENT PERFORMANCE REPORT
	SOURCE: TGED FOUNDATION’S PLATFORM ANALYTICS, JAN–JUNE 2026.
	TOTAL REACH
	This represents the cumulative organic reach recorded across TGED Foundation’s active social media platforms between January and June 2026, reflecting the overall visibility of our digital content during the reporting period. No paid promotion was used during the reporting period.




	75,337
	TOTAL ENGAGEMENTS
	This represents the total number of likes, comments, shares and saves generated organically across our social media platforms during the reporting period.


	2,105
	GROSS NEW FOLLOWERS GAINED
	This represents the total number of new followers gained organically across our active social media platforms from January to June 2026.


	520
	CONTENT VIEW PERFORMANCE
	This chart shows the percentage share of our total content views generated by each active social media platform from January to June 2026.
	Source: TGED Foundation's platform analytics, January–June 2026.
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	SOCIAL MEDIA CONTENT PERFORMANCE REPORT
	SOURCE: TGED FOUNDATION’S PLATFORM ANALYTICS, JAN–JUNE 2026.
	VISITOR DEMOGRAPHICS BY COUNTRY
	PEAK ENGAGEMENT TIMES (FACEBOOK & INSTAGRAM)
	AUDIENCE GENDER INSIGHT

	40%
	Male

	60%
	Female
	Greening the Future, Together - One Community at a Time
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	2026 MID-YEAR ONLINE ENGAGEMENT SURVEY FINDINGS
	JAN-JUNE, 2026
	This mid-year online survey received responses from 11 participants. The survey was distributed through TGED Foundation's digital communication channels, including email and social media, and participation was voluntary. The findings presented in this report reflect the views and experiences of those who responded and should not be interpreted as representative of TGED Foundation's entire audience or stakeholder community.
	Note: Percentages have been rounded. For questions allowing multiple selections, totals may exceed 100%.
	GENDER SURVEY RESPONDENTS
	Female respondents accounted for 91% of survey participation, while male respondents represented 9%. This indicates that the findings largely reflect the perspectives of TGED Foundation’s female online audience.

	PROGRAMMES OF GREATEST INTEREST
	Kick for the Planet attracted the highest level of respondent interest at 58%, followed by Trashion at 22%, the Eco-Savers School Project at 11%, energy conservation activities at 5%, and flood-awareness activities at 4%.
	TGED FOUNDATION




	2026 MID-YEAR ONLINE ENGAGEMENT SURVEY FINDINGS
	JAN-JUNE, 2026
	TOPICS AUDIENCE WANTS TO LEARN MORE ABOUT.
	Respondents could select more than one topic, so the percentages add up to more than 100%.
	Climate change education and practical environmental tips were the most requested topics, selected by 63.6% of respondents each. Success stories and impact results followed at 54.5%, while policy and advocacy updates and videos from field activities were each selected by 45.5%.

	AUDIENCE RATING
	Overall feedback was positive, with 76% of respondents rating TGED Foundation’s work four or five stars. A further 12% gave a three-star rating, while 12% gave a one-star rating.
	TGED FOUNDATION



	VOICES FROM OUR COMMUNITY
	These testimonials were collected through TGED Foundation’s 2026 Mid-Year Online Engagement Survey. They reflect the personal experiences of selected respondents and provide insight into how participants perceive our programmes, learning opportunities and continued community engagement.

	BLESSING
	TGED Foundation organized the best online programme I have attended. The facilitators were knowledgeable, sessions were interactive, well-organized, and always on time. I especially appreciated receiving my certificate promptly and that the community continues to share valuable updates and learning resources. In the future, I would love the opportunity to volunteer and contribute to the organisation's work. Thank you for creating such a meaningful learning experience.

	CHIDINMA
	One thing that stands out about TGED Foundation is the ambition behind its programmes. Beyond raising awareness, the organisation is intentionally building long-term capacity through learning, mentorship, and career development.

	ESTHER
	TGED Foundation is one of the most impactful organisations I have encountered in climate change, environmental sustainability, and nature education. My experience with the organisation has been both inspiring and enriching.
	Greening the Future, Together - One Community at a Time
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	VOLUNTEER AND INTERN ENGAGEMENT
	Our work is strengthened by volunteers and interns who contribute their time, skills and expertise to advancing our mission. Between January and June 2026, TGED Foundation engaged:
	4 onsite volunteers;
	9 remote volunteers;
	2 remote interns; and
	The two remote interns were engaged through our partnership with Learning Connected (UK). They supported key organisational initiatives while gaining practical knowledge and experience in environmental advocacy, climate education and sustainability.
	Altogether, 15 volunteers and interns supported TGED Foundation during the reporting period. Of this number, 94% were female and 6% were male. This combination of local and international talent reflects our commitment to developing future environmental leaders, fostering collaboration and expanding our impact beyond borders.
	We remain deeply grateful to everyone who contributed their time, expertise and commitment to advancing our mission during the first half of 2026.
	Source: TGED Foundation volunteer and personnel records, January–June 2026.
	Greening the Future, Together - One Community at a Time
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	CONCLUSION
	The first half of 2026 demonstrated the value of combining environmental education with practical, community-based action. Through our work with students, women, schools, volunteers and community stakeholders, TGED Foundation created opportunities for people to strengthen their environmental knowledge and participate in locally relevant solutions.
	Our activities reinforced the importance of moving beyond awareness to practical engagement. Initiatives such as the Greener Minds Club, Eco-Savers School Project, Seed-to-School Initiative, Trashion, Kick for the Planet and the Women Leading the Compost Revolution Programme provided platforms for participants to learn, create and take environmental action within their schools and communities.
	The reporting period also highlighted the importance of partnerships, volunteers and consistent communication in extending our reach. Collaboration with schools, government institutions, community groups and other stakeholders strengthened programme delivery, while our digital platforms enabled us to share environmental information with audiences within and beyond Nigeria.
	As we move into the second half of 2026, we will build on these lessons by strengthening our monitoring and evaluation systems, following up on community and school-based interventions, deepening strategic partnerships and prioritising programmes with the potential for sustained and measurable impact.
	The figures presented in this report tell an important part of our story, but our work ultimately centres on the people and communities behind them. Every student engaged, every woman supported, every volunteer mobilised and every partnership strengthened brings us closer to a greener, healthier and more resilient future.
	TGED FOUNDATION


	IN PICTURES: OUR IMPACT IN ACTION
	A visual overview of selected TGED Foundation activities implemented between January and June 2026.
	Volunteer and Intern Refresher Workshop
	Greener Minds Club Check-In at Florence Court
	Ekiti Climate Action Plan: PWD Stakeholder Consultation
	ESSP at Fonop Academy
	Women Composting in Igbemo-Ekiti
	Trashion 2026
	Seed to School Initiative at Ifaki Grammar School
	Kick For Planet 2026
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	LET'S GROW TOGETHER
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